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 Abstract/Paper title 

1.  
A COMPARATIVE STUDY OF GREENWASHING IN THE TOURISM SECTOR: THE ROLE OF 
ENVIRONMENTAL COMMUNICATION AND IMPLEMENTATION 

2.  A GENDERED ANALYSIS OF DECISION-MAKING IN EARNINGS MANAGEMENT STRATEGIES 

3.  
A GENERAL OVERVIEW OF PPP AND CONCESSION CONTRACTS, THEIR STATISTICAL TREATMENT 
AND CLASSIFICATION 

4.  A SMART CITY FROM AN ECONOMIC PERSPECTIVE THROUGH THE LENS OF BIBLIOMETRICS 

5.  ADOPTION OF NEW LOGISTICS PRACTICES IN LAST MILE DELIVERY 

6.  
AI VS. TRANSNATIONAL CRIME: HARNESSING INTELLIGENT TECHNOLOGIES TO DISRUPT GLOBAL 
CRIMINAL NETWORKS 

7.  AN APPROACH FOR BACKUP IN LMS MOODLE 

8.  
AN ASSESSMENT SCALE FOR INBOUND TOUR OPERATOR’S SERVICE QUALITY: A MIXED-METHOD 
APPROACH 

9.  AN EMPIRICAL EXAMINATION OF CUSTOMER REPURCHASE BEHAVIOR IN E-COMMERCE 

10.  ANALYSIS OF FINANCIAL STATEMENTS FRAUD RISK IN THE CASE OF ROMANIAN COMPANIES 

11.  
ANALYZING THE INFLUENCE OF COMMERCIAL PARTNERSHIPS ON THE AUTHENTICITY OF TOURISM 
CONTENT CREATED BY INFLUENCERS 

12.  APPLYING THE 7PS OF SERVICES MARKETING FOR RELIGIONS 

13.  ARTIFICIAL INTELLIGENCE FOR ACADEMIC ENTREPRENEURSHIP ENCOURAGING 

14.  ASSESSMENT OF MOTION SICKNESS IN 360-DEGREE VIDEO EXPERIENCE 

15.  ASSESSMENT OF NATIONAL STATISTICAL SYSTEM AND TOURISM EVIDENCE IN SERBIA 

16.  
BLOCKCHAIN AND ARTIFICIAL INTELLIGENCE IN ACCOUNTING AND AUDITING: IMPROVING 
TRANSPARENCY AND EFFICIENCY IN BUSINESS PRACTICES 
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17.  
BRANDING THE CITY THROUGH EVENTS: THE INFLUENCE OF CULTURAL EVENTS ON DESTINATION 
AWARENESS FROM THE RESIDENTS' PERSPECTIVE 

18.  CAREER DEVELOPMENT OF NURSES AND TECHNICIANS IN HYPERBARIC MEDICINE 

19.  CHALLENGES IN ESTIMATING SUBJECTIVE POVERTY LINES 

20.  
CHALLENGES OF THE AUDIT FOR THE SUSTAINABLE DEVELOPMENT OF THE WESTERN BALKANS 
REGION USING  ISAS 

21.  
CHINA'S TIANGONG SPACE STATION: GEOPOLITICAL INFLUENCE AND THE SHIFT IN SPACE POWER 
DYNAMICS 

22.  
CIRCULAR ECONOMY AND FOOD WASTE - REVIEW OF LCA DIGITAL TOOLS FOR SUSTAINABLE 
MANAGEMENT 

23.  
COMPARATIVE ANALYSIS OF THE EFFICIENCY OF THE EDUCATION SYSTEM IN THE REPUBLIC OF 
CROATIA AND SELECTED OECD COUNTRIES 

24.  
CONSIDERATIONS ON THE KNOWLEDGE INTEGRATION MANAGEMENT (KIM) IN THE KNOWLEDGE-
BASED SOCIETY/ECONOMY (KBS/E) 

25.  
CRYPTOCURRENCIES AND THE ANTI-MONEY LAUNDERING LEGAL REGULATION IN THE REPUBLIC 
OF SLOVENIA 

26.  CUSTOMER EXPERIENCE MANAGEMENT IN THE TOURISM SECTOR 

27.  CYBER RISK AND CYBERSECURITY: A SYSTEMATIC REVIEW OF DATA AVAILABILITY 

28.  CYBERSECURITY RISK ANALYSIS IN THE IOT: A SYSTEMATIC REVIEW 

29.  
DIFFERENCES BETWEEN GENERATIONS X, Y, Z REGARDING LIFE SATISFACTION AND THE USE OF 
ARTIFICIAL INTELLIGENCE IN SLOVENIA 

30.  
DIGITAL INNOVATIONS AND FINANCIAL LITERACY AS THE FOUNDATIONS OF A SUSTAINABLE 
ECONOMY 

31.  DIGITAL SOLUTIONS ADOPTION DURING THE PANDEMIC AND AFTER IT 

32.  
DIGITALIZATION AND IT'S INFLUENCE ON SMES PERFORMANCE IN INTERNATIONAL EXPANSION: A 
BIBLIOMETRIC ANALYSIS 

33.  DISCRIMINATION IN AI-DRIVEN HRM SYSTEMS: ETHICAL IMPLICATIONS AND SOLUTIONS 

34.  
DOES RECENCY BIAS OUTWEIGH OPTIMISM BIAS IN SHAPING CYBER RISK PERCEPTION AND 
MANAGEMENT INTENTION? 

35.  DOES THE EU ECOLABEL REDUCE THE INFORMATION ASYMMETRY IN CROATIA? 

36.  ECO-INNOVATION R&D-ORIENTED INITIATIVES: EU27 TWO-STEP CLUSTERING 

37.  EFFECTS OF BUSINESS ATTRACTIVENESS IN THE TOURISM SECTOR 
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38.  
EFFECTS OF HIGH WORK INVOLVEMENT ON EMPLOYEES AFFECTIVE ORGANIZATIONAL 
COMMITMENT 

39.  EMPIRICAL APPROACHES REGARDING THE FINANCIAL PERFORMANCE OF THE US COMPANIES 

40.  
ENABLING AI IN EUROPEAN AND WESTERN BALKANS MSMES: A PRELIMINARY COMPARATIVE 
ANALYSIS OF THE TRENDS AND CHALLENGES IN ARTIFICIAL INTELLIGENCE ADOPTION 

41.  
END RESULTS OF CLINOPTILOLITE AND ORGANIC COMPOST APPLICATION ON VITIS VINIFERA L., 
SAN MINIATO AND MONTALCINO VINEYARDS 

42.  
ENHANCING CUSTOMER EXPERIENCE IN ELECTRONIC COMMERCE: ROLE OF ARTIFICIAL 
INTELLIGENCE IN PERSONALIZATION AND ITS ETHICAL IMPLICATIONS 

43.  
ENHANCING STRATEGIC BUSINESS DEVELOPMENT THROUGH DIGITAL MARKETING AND PAID 
ADVERTISING STRATEGIES 

44.  
ENTREPRENEURSHIP EDUCATION – HOW A DEDICATED ENTREPRENEURSHIP HUB COULD 
ENHANCE THE ENTREPRENEURIAL MINDSETS, ATTITUDES AND COMPETENCIES AMONG STUDENTS 

45.  
ENVIRONMENTAL CERTIFICATION AND FINANCIAL PERFORMANCE IN ROAD PASSENGER 
TRANSPORT COMPANIES: A COMPARATIVE ANALYSIS 

46.  
EUROPE-AFRICA PARTNERSHIP: THE PIVOTAL ROLE OF FOOD SECURITY IN SUSTAINABLE 
ECONOMIES AND GLOBAL MARKETS 

47.  
EVALUATING THE IMPACT OF MATERIAL EFFICIENCY IN THE CIRCULAR ECONOMY ON ECONOMIC 
GROWTH IN EUROPEAN COUNTRIES 

48.  EVALUATING UTILITY-BASED AND COHERENT RISK MEASURES IN FINANCIAL RISK MANAGEMENT 

49.  EVALUATION OF SMART FARMING ADOPTION FOR POVERTY REDUCTION 

50.  
EXPLORING SPECTATORS' SATISFACTION AND BEHAVIOURAL INTENTIONS: THE CASE OF WORLD 
RALLY CHAMPIONSHIP CROATIA 

51.  EXPLORING THE GROWTH AND CHALLENGES OF AGRITOURISM IN SIBIU COUNTY, ROMANIA 

52.  
EXPLORING THE INFLUENTIAL FACTORS OF COST SYSTEM DESIGN: EVIDENCE FROM GREEK HOTEL 
INDUSTRY 

53.  EXPLORING VISITOR SATISFACTION OF LOCAL HERITAGE FESTIVAL 

54.  FINANCIAL INCLUSION AND TECHNOLOGY: KEY DRIVERS IN ADDRESSING INEQUALITY IN EUROPE 

55.  FINANCIAL STRESS AND ITS ROLE IN THE NEW TREND OF AI INVESTING 

56.  
FINANCING OF SMES THROUGH GUARANTEE INSTRUMENTS DURING AND AFTER THE COVID-
CRISIS, FOLLOWING THE EXAMPLE OF THE REPUBLIC OF BULGARIA 

57.  FINANCING THE ENVIRONMENT: CHALLENGES AND BLOCKCHAIN-BASED REMEDIES 

58.  
FISCAL SUSTAINABILITY IN THE EU: COINTEGRATION OF REVENUES, EXPENDITURES, AND THE ROLE 
OF FISCAL RULES 
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59.  FRENCH AND GERMAN NEGOTIATING STYLES 

60.  
FROM FIXED WAGES TO FLEXIBLE REWARDS: HOW BUSINESSES IN POST-COMMUNIST COUNTRIES 
NAVIGATE TIPPING 

61.  GARDEN TOURISM: A CASE STUDY ON THE OPPORTUNITIES AND CHALLENGES IN HUNGARY 

62.  
GEOBIM MODELING & INTEGRATED PROTECTION OF UNESCO CULTURAL HERITAGE - BALKAN CASE 
STUDY 

63.  
GEOGRAPHY OF DIGITAL NOMADISM - HOW DIGITAL NOMADS CHOOSE THEIR DESTINATIONS AND 
HOW THE DESTINATIONS ATTRACT THEM 

64.  
GEOSPATIAL ANALYSIS OF AIRBNB DATA: UNDERSTANDING DISTRIBUTION PATTERNS, USER 
SATISFACTION, AND ECONOMIC IMPACTS IN MAJOR GLOBAL CITIES 

65.  HALAL GASTRONOMY AS THE BASIS OF HOSPITALITY AND THE QUALITY OF TOURIST OFFER 

66.  
HEDGING EFFECTIVENESS AND SAFE HARBOUR CHARACTERISTICS OF GREEN AND NON-GREEN 
ASSETS: AN ANALYSIS OF SOUTH ASIAN STOCK MARKETS 

67.  
HOW TO ACHIEVE FULL EMPLOYMENT?: FUNCTIONAL FINANCE AS A MODERN MONETARY 
THEORY APPROACH 

68.  
IMPACT OF ECONOMIC CONDITIONS ON THE RISK OF CLEAN ENERGY MARKETS: AN ANALYSIS BY 
SECTOR USING WAVELET TECHNIQUES 

69.  INCENTIVE TOURISM AS AN INNOVATIVE APPROACH TO EMPLOYEE MOTIVATION 

70.  INFLATION CONVERGENCE IN EUROPE 

71.  
INNOVATIVE COMPARATIVE APPROACHES TO TRANSPORT AND TRANSPORT INFRASTRUCTURE 
BETWEEN ROMANIA AND OTHER EUROPEAN UNION COUNTRIES 

72.  
IS EUROPE READY FOR DIGITAL TRANSFORMATION? A COMPARATIVE ANALYSIS IN THE FIELD OF 
DIGITALIZATION 

73.  JOURNEY IN THE HEART OF THE VINEYARDS IN THE SUNNIEST LAND OF ROMANIA, DEALU MARE. 

74.  
KNOWLEDGE OF CAPITAL MARKET PRODUCTS: INITIAL  INSIGHTS FOR AUSTRIAN AND GERMAN 
STUDENTS OF GENERATIONS Y & Z 

75.  
LEISURE CONSTRAINTS AND NEGOTIATING IN TOURISM: CASE STUDY OF CROATIAN STUDENTS AS 
SOLO TRAVELERS 

76.  LESSONS FROM THE COVID-19 PANDEMIC: CONSUMER BEHAVIOR DURING ADVERSE EVENTS 

77.  
LIVING IN SMALLER UNESCO SITES – PARADISE OR HELL? FACTORS INFLUENCING THE PERCEPTION 
OF RESIDENTS 

78.  LONG-RUN DETERMINANTS OF INFLATION: EVIDENCE FROM AZERBAIJAN 

79.  MANAGERIAL AND ECONOMIC ASPECTS IN THE EDUCATIONAL SYSTEM 
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80.  MANAGING CLOUD SECURITY 

81.  
MARKET COMPETITIVENESS AFTER THE 2008 GLOBAL FINANCIAL CRISIS: A HISTORY OF EUROPEAN 
TRENDS 

82.  
METHODS AND STRATEGIES FOR EFFICIENT MANAGEMENT OF INFORMATION SYSTEMS: 
INTEGRATION OF ITIL WITH ERP 

83.  NATIONAL TOURISM POLICIES AND SUSTAINABILITY: A COMPARATIVE STUDY OF EU COUNTRIES 

84.  NONLINEAR ANALYSIS FOR AUTOMATION PURPOSES IN COMPUTER NETWORKS 

85.  
ON SOME QUANTITATIVE CHARACTERISTICS OF HUMAN RESOURCES IN AGRICULTURAL 
ENTERPRISES IN SLOVAKIA 

86.  
OPPORTUNITIES AND CHALLENGES FOR TOURISM ENTERPRISES IN RELATION TO TOURIST 
SPENDING 

87.  OPTIMIZING B2B INDUSTRIAL PRICING: AN AI-POWERED DYNAMIC APPROACH 

88.  
OPTIMIZING INSTITUTIONAL BANKING EFFICIENCY: THE STRATEGIC SEPARATION OF CLIENT 
RELATIONSHIP MANAGEMENT AND SALES MANAGEMENT 

89.  
PERCENTAGE OF KNOWN WORDS FROM THE DICTIONARY IN PHISHING DOMAIN NAME AS A 
POSSIBLE INDICATION OF ITS COMPROMISED STATUS 

90.  POSSIBILITIES OF PHYTOREMEDIATION OF CHROMIUM IN TUZLA, BOSNIA AND HERZEGOVINA 

91.  
POTENTIAL INCREASES IN INTAKE AND LIVESTOCK PERFORMANCE BY BETTER UTILIZATION OF 
MEDITERRANEAN SHRUBS RICH IN SECONDARY COMPOUNDS 

92.  
POTENTIAL OF DATURA STRAMONIUM FOR PHYTOREMEDIATION OF SOILS CONTAMINATED WITH 
HEAVY METALS 

93.  PUBLIC RELATIONS AS A FUNCTION OF CREATING THE IDENTITY OF A TOURIST DESTINATION 

94.  
REDEFINING HUMANIST MANAGEMENT IN THE DIGITAL ERA: TOWARDS AN ETHICAL HUMAN-
TECHNOLOGY SYMBIOSIS IN ORGANIZATIONAL PRACTICE 

95.  
RELEVANCE OF GENERATION Z'S ENTRY INTO THE LABOUR MARKET IN THE CONTEXT OF 
ECONOMIC PERFORMANCE 

96.  RETHINKING E-GOVERNMENT VALUE IN THE GAMBIA FROM THE PERSPECTIVE OF CITIZENS 

97.  ROLE OF INTANGIBLE TRADE IN GLOBAL VALUE CHAINS: FIRM-LEVEL EVIDENCE 

98.  
SMART TECHNOLOGIES SHAPING THE FUTURE OF THE HOTEL INDUSTRY IN DEVELOPING 
COUNTRIES: A POST-COVID REVIEW 

99.  SOCIAL RESPONSIBILITY AS THE FOUNDATION OF A COMPANY'S IMAGE 

100.  
SOCIO-ECONOMIC TRANSFORMATIONS AND TUBERCULOSIS MORTALITY IN ITALY: A HISTORICAL 
ANALYSIS OF PUBLIC HEALTH AND SOCIAL CHANGE (1887-1955) 
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101.  
SOMETHING OLD, SOMETHING NEW, SOMETHING BORROWED: LEVERAGING TRADITIONAL 
ELEMENTS WITH MODERN TOOLS IN TOURISM IN EASTERN EUROPEAN COUNTRIES 

102.  STRATEGIC DIRECTIONS OF THE DEVELOPMENT OF ORGANIC PRODUCTION 

103.  SUSTAINABLE PROJECT MANAGEMENT IN TOURISM USING GREEN FUNDS IN SERBIA 

104.  TACIT TRIGGERS OF ENTREPRENEURIAL ACTIVITY: LIMITATIONS OF CURRENT THEORIES 

105.  
THE ADEQUACY OF AUDITING STANDARDS IN THE FACE OF BLOCKCHAIN USE: AUDITORS' 
PERSPECTIVES ON CHALLENGES AND OPPORTUNITIES 

106.  
THE ANALYSIS OF THE RELATIONSHIP BETWEEN TOURISM AND ECONOMIC GROWTH IN 
EUROPEAN COUNTRIES USING CONVERGENCE ANALYSIS 

107.  
THE CURSE OF KNOWLEDGE IN CONSUMER DECISION-MAKING: BRIDGING THE GAP BETWEEN 
EXPERTS AND CONSUMERS IN FOOD MARKETING 

108.  THE DESERTIFICATION PHENOMENON  IN SOUTHERN ROMANIA 

109.  
THE EFFICIENT MANAGEMENT OF TOURISM AS AN ALTERNATIVE TO BALANCE THE EFFICIENCY OF 
ECONOMIC DEVELOPMENT AT THE INTERNATIONAL, NATIONAL AND LOCAL LEVEL 

110.  
THE EVALUATION OF CIRCULAR ECONOMY IN THE SLOVAK REPUBLIC BASED ON SELECTED 
INDICATORS 

111.  
THE IMPACT OF ARTIFICIAL INTELLIGENCE ON TOURISM, WITH A SPECIAL ATTENTION TO 
DEEPFAKE 

112.  
THE IMPACT OF ESG FRAMEWORKS AND AI TECHNOLOGIES ON COMMUNICATION SATISFACTION, 
JOB SATISFACTION, AND JOB PERFORMANCE IN THE RETAIL SECTOR: AN SEM APPROACH 

113.  
THE IMPACT OF FINANCIAL STRESS AND MONETARY POLICY ON ECONOMIC DYNAMICS IN THE 
EUROZONE: VECTOR AUTOREGRESSION APPROACH 

114.  
THE IMPACT OF INTELLECTUAL CAPITAL ON PRODUCTIVITY IN TRANSPORTATION AND STORAGE 
FIRMS 

115.  THE IMPACT OF MIGRATION ON THE LABOR FORCE, CASE OF ALBANIA 

116.  THE IMPACT OF THE BELT AND ROAD INITIATIVE ON COUNTRY INDEBTEDNESS 

117.  THE IMPORTANCE OF SECURITY PROTOCOLS IN WIRELESS COMPUTER NETWORKS 

118.  
THE INFLUENCE OF THE FINANCIAL POLICY OF COMPANIES IN THE MINERAL SECTOR ON BUSINESS 
IN THE MINERAL ECONOMY 

119.  

THE INTER-CONDITIONALITY OF THE MANAGERIAL POWER OF THE ORGANIZATIONAL STRUCTURES 
IN THE PUBLIC SECTOR WITH THE EXISTING SOCIAL RELATIONS AND THE BENEFICIARIES OF THE 
SERVICES PROVIDED AND ENSURED TO THEM 

120.  
THE PRESENTATION ROLE IN THE STUDY'S SELECTION: TOURISM AND ENVIRONMENTAL 
PROTECTION (UNIVERSITY OF SARAJEVO) 
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121.  
THE RELATIONSHIP BETWEEN E-BANKING AND FINANCIAL PERFORMANCE IN ALBANIAN 
COMMERCIAL BANKS 

122.  
THE ROLE AND IMPORTANCE OF PUBLIC POLICIES. HOW DO GOVERNMENTS SHOULD THEY 
INTERVENE TO PROTECT THE RIGHTS OF EMPLOYEES IN DIGITAL LABOUR PLATFORMS. 

123.  
THE ROLE OF ENVIRONMENTAL DISASTER RISK MANAGEMENT IN THE PREVENTION OF 
ENVIRONMENTAL CRIME AND ENDANGERMENT OF INTERNATIONAL SECURITY 

124.  
THE ROLE OF TECH-ENABLED BUSINESS MODELS IN ENHANCING FINANCIAL INCLUSION: THE CASE 
OF ALBANIA'S FINANCIAL SECTOR 

125.  THE SITUATION OF WOMEN IN LEADERSHIP POSITIONS IN SLOVENIAN POLICE 

126.  TWENTY YEARS OF THE ENLARGED EU ARE TWENTY YEARS OF NEVER ENDING CRISES 

127.  
UNDERSTANDING THE PSYCHOLOGICAL WELL-BEING OF EXPATRIATES IN TIMES OF NATURAL 
CRISIS, THE CASE OF ALBANIA & MONTENEGRO 

 

 

 


